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Schedule at-a-Clance

Wednesday, April 26

Sponsored by Vermont Chamber
of Commerce

8:00 AM - 12:00 PM | Pre-Conference DEIA Training Green
Session with Travel Unity Mountain A/B
Advance registration and additional fee
required to participate.
8:00 AM - 12:00 PM | Explore Stowe!
8:00 AM - 5:00 PM Conference Registration Atrium
Desk Open
12:00 PM - 1:30 PM | Lunch, Opening Session & Keynote | Pinnacle
Address: Vermont Department of | Ballroom
Tourism & Marketing Update with
Commissioner Pelham
Sponsored by Vermont Department of
Tourism & Marketing
1:30 PM - 2:00 PM Break & Visit with Sponsors Atrium &
Sponsored by Burlington International | Stowe N/S
Airport
2:00 PM - 3:00 PM Concurrent Sessions
> How'to Create a Social Prasiiies
Media Strategy
+ Grow Your Brand By Burning Green
It Down Mountain A
* How to Reframe Tourism in an Green _
lllogical World Mountain B
+ Cultivation & Collaboration:
The Building of an International Stuart
Culinary Trail
3:00 PM-3:30 PM | Break & Visit with Sponsors Atrium &
Stowe N/S
3:30 PM-4:15PM | Keynote Address by Pinnacle
Hilina D. Ajakaiye Ballroom
4:15PM-4:30PM | Break & Visit with Sponsors Atrium &
Stowe N/S




Schedule at-a-Clance

Wednesday, April 26 (continued)

4:30 PM - 5:30 PM Concurrent Sessions

+ Build It and They Will Come: How .
the Outdoor Economy is Bringing | Beatrice
Visitors to Rural Vermont

+ Daydream to Destination - How
to Reach Travelers with a Multi-
Channel, Data-Driven Approach

Green
Mountain A

+ Rethinking How to Deliver
Quiality Visitor Experiences
in the Era of “Short Staffing”: Green
Lessons from Vermont and New | Mountain B
England Hospitality and Tourism
Professionals

* Love in the Green Mountains: The
Impact of Weddings on Vermont's | Stuart
Tourism Industry

5:30 PM - 6:30 PM Cash Bar Available Stowe N/S

6:00 PM - 7:30 PM Dinner Event Pinnacle
Sponsored by Vermont Rail System Ballroom
Passenger Services

Evening Night Cap Social Charlie B's

Scan QR code for complete
schedule details including
speaker biographies.
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Schedule at-a-Clance

Thursday, April 27

Sponsored by Ski Vermont, Vermont Ski
Areas Association

8:30 AM - 10:00 AM | Breakfast Available Pinnacle
Ballroom
8:30 AM - 12:30 PM | Conference Registration Atrium
Desk Open
9:00 AM - 9:45 AM Coffee & Conversations Pinnacle
Ballroom
9:45 AM - 10:00 AM | Break & Visit with Sponsors Atrium &
Stowe N/S
10:00 AM - 11:00 AM | Concurrent Sessions
* It's Not Them... It's YOU - An
Interactive Seminar to Bury the Beatrice
Generation Gap for Good
+ Artificial Intelligence - Improve Green
Your Website SEO with Al Mountain A
« Trends & Oppor';unities in e
Vermont's Vacation Rental et 2
Industry
* The New News Landscape: How
to Work with Media to Leave an | Stuart
Impression That Resonates
11:00 AM - 11:30 AM | Break & Visit with Sponsors Atrium &
Stowe N/S

11:25 AM

Auction Bidding Closes




Schedule at-a-Clance

Thursday, April 27 (continued)

11:30 AM - 12:30 PM | Concurrent Sessions

+ New Name, Same Mountain.
The Creative Process Behind

Beatrice
Renaming & Rebranding a
Historic Landmark
+ Vermont Needs More People. Green
More People Need Vermont. Mountain A
- Digital Marketing Health Check- | Green
Up for the DIY Marketer Mountain B

« Enhance Your Brand & Increase
Revenue Through Special Events | ¢/,
on Agritourism & Hospitality

Properties
12:30 PM - 2:00 PM | Lunch, Closing Session & Panel: Pinnacle
Cannabis is Legal. Now What? Ballroom

Sponsored by Essex Experience

2:00 PM Conference Adjourns

Scan QR code for complete
schedule details including
speaker biographies.
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KReynote Speaker

Hilina D. Ajakaiye

Wednesday, April 26
3:30 PM - 4:15 PM | Pinnacle Ballroom

Hilina D. Ajakaiye brings more than 15 years of
sales, marketing and operations expertise as well
as an international perspective to her position at
Meet Boston.

A native of Ethiopia, she immigrated to the United States in 1987, perfected
English as a second language, and simultaneously graduated with her high
school diploma and an associate degree at age 17. She went on to pursue
her undergraduate studies at the University of Massachusetts and later
earned her MBA in International Marketing Management from Northeastern
University in 2017.

Responsible for growing Boston’'s market share of visitors, Ajakaiye has
specific oversight of the day-to-day operations across a variety of functions
including: human resources, membership development, finance, leisure
destination services (including two Visitor Information Centers), marketing
and operations, operating budgets, financial practices and revenue
generation.

Previously, Ajakaiye worked for more than 15 years for Ahold Delhaize, an
international grocery retail company servicing more than 54 million shoppers
weekly. She was promoted throughout her tenure, during which she led 150+
direct reports across 22 stores with 3,600+ employees and received national
recognition for her success in leading multiple teams and overseeing an
operating budget of $805 million in annual revenue.

Ajakaiye is passionate about initiatives and causes to advance young women
and women empowerment overall, especially in underserved communities.
She has been called on to serve on The Network of Executive Women (NEW),
as board director for Big Brothers, Big Sisters and Progreso Latino, as a
board trustee for the Woodward School for Girls, and currently as co-chair
for the Equity, Diversity & Inclusion Committee for Destination International.

Ajakaiye is an inductee into the Big Brothers, Big Sisters “People We Admire”
program and is a graduate of The Partnership, Inc.'s Leadership Program

in Boston and of Leadership Rhode Island. She was named 2019 “Rhode
Islander of the Year” by Rhode Island Monthly for her work as the Founder
of the R.I.S.E. Women's Leadership Conference. Ajakaiye enjoys traveling and
spending time with her two children and husband.

vttourismsummit.org 7



Closing Panel
Cannabis is Legal. Now What?

Thursday, April 27
12:30 PM - 2:00 PM | Pinnacle Ballroom

Learn how the cannabis industry can benefit your property and offerings.

Kyle Harris (Moderator)
Cannabis Control Board

Eli Harrington
Greenbridge Consulting

Jane Lanza
Family Tree

Dan Pomerantz
Rebel Grown

Marlena Tucker-Fishman
Zenbarn Farms
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Beatrice

Green Mtn A

Green Mtn B

Stuart

WEDNESDAY, APRIL 26 ¢ 2:00 PM - 3:00 PM

How to Create a Social Media Strategy
Julia Scott, J.Scott Marketing

Dive into creating a winning social media strategy for your business with the expert
guidance of digital marketing agency owner Julia Scott. During this workshop-style
presentation, you'll be guided through the essential pieces of your social media
strategy using handouts so you understand the who, what, why, and where of your
social media program. Come away energized and equipped with the tools to finish
your social media strategy after the workshop. Plus, all registered attendees are
invited to a group check in over Zoom approximately two weeks after the presentation
to get their questions answered and talk through roadblocks.

Grow Your Brand by Burning It Down

Sas Stewart, Adventure Dinner

Serial entrepreneur Sas Stewart will walk through the brand-building opportunities
that have emerged in the post-COVID tourism landscape. Using case study wins (and
fails!) from her own business, as well as other VT icon businesses, Stewart will talk
through new digital strategies, how to collaborate with fellow businesses, and how to
create products your customers actually want.

How to Reframe Tourism in an lllogical World
Andreas Weissenborn, Destinations International

Destinations International has called on destination promotion and tourism to be
considered a public good or a common good for the greater good in each of our
communities. A Community Shared Value. When we observe organizations that have
built a solid base of support in their community, as well as those who are less effective,
we can say that there is a specific set of core values that are either present or lacking.
This session will delve into the key values of a community shared value or public good
and show how, when considered together, they create a roadmap for organizations

to follow.

Cultivation & Collaboration: The Building of an
International Culinary Trail

Tara Pereira, Vermont Fresh Network; Lisa Chase, UYM Extension; Isabelle Charlebois,
Tourisme Haut-Richelieu; David Lane, Snow Farm Vineyard & Winery

Vermont's Lake Champlain Tasting Trail is just one stop on a culinary trail that
encompasses two states (Vermont, New York), two provinces (Québec, Ontario) and
two countries (USA, Canada) and links farm, food and drink experiences around the
Lake Champlain Basin. Strong partnerships and collaborations across international
and interstate borders are critical for attracting tourists willing to travel long
distances for unique and memorable destinations - and they encourage visitation
from nearby states and Canada. Collaborators from Québec and Vermont will share
their experiences developing this partnership, including challenges around branding,
marketing, funding, and border crossing issues in the lead up to the official launch in
2023. Learn how you can benefit from this initiative and how to develop these types of
collaborations in other parts of Vermont.
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Beatrice

Green Mtn A

Green Mtn B

Stuart

WEDNESDAY, APRIL 26 * 4:30 PM - 5:30 PM

Build It and They Will Come: How the Outdoor Economy is
Bringing Visitors to Rural Vermont

Kelly Ault, Vermont Outdoor Business Alliance; Lisa Lynn, Vermont Sports and Vermont Ski
+ Ride Magazines; Doon Hinderyckx, Green Mountain Bikes; Yva Rose, Lamoille Valley Bike
Tours; Steve Crihfield, Ascutney Outdoors

Over the past few years, the state of Vermont has invested millions of dollars to
bolster outdoor recreation projects and drive the economies of communities around
the state. Now, these efforts are bearing fruit into the foreseeable future not just for
outdoor recreation but for the related businesses and their employees. Listen to a
panel of outdoor industry leaders describe how the Lamoille Valley Rail Trail, Mount
Ascutney, and the Rochester Valley Trails are growing adventure tourism, attracting
new customers and providing a quality of life in Vermont.

Daydream to Destination - How to Reach Travelers With a Multi-
Channel, Data-Driven Approach

Will Skolochenko, Vox Media

In-state or out-of-state, business or leisure, the way travelers plan has become
increasingly more complex. A one size fits all approach is no longer effective at
reaching the variety of Vermont visitors. The solution is to form a comprehensive
multi-channel approach to reach travelers wherever they are consuming media and
then make sure you're speaking to the right audience by utilizing real-time data.

Rethinking How to Deliver Quality Visitor Experiences in the
Era of “Short Staffing”: Lessons from Vermont and New England
Hospitality and Tourism Professionals

Todd Comen, Vermont Strategy Group

Across Vermont as elsewhere in New England, the staffing shortage continues to
wreak havoc on the hospitality and tourism sector. However, visitor satisfaction is still
essential to ensure repeat visitation and referrals. The question is, how can hospitality
and tourism organizations still deliver memorable experiences to guests even in the
era of staffing challenges? This presentation will share research on how hospitality
and tourism organizations around New England and particularly in Vermont are
adapting to the staffing crisis as they strive to meet increased visitor demand.

Love in the Green Mountains: The Impact of Weddings on
Vermont's Tourism Industry

Maricela Ehmann, Ehmann Events

An analysis of the economic impact of weddings since the pandemic, plus an overview
of market trends and how the tourism sector can support the boom (& benefit from
it). We will also review how DEIA efforts in the wedding industry influence visitors of
diverse identities and cultures.
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Beatrice

Green Mtn A

Green Mtn B

Stuart

THURSDAY, APRIL 27 + 10:00 AM - 11:00 AM

It's Not Them...It's YOU - An Interactive Seminar to Bury the
Generation Gap for Good

Nicole Carlson, Vermont Rail System

With five generations now present, it's inevitable to have conflicts in the workplace.
During this interactive session, you will discover the tools to help meet the
challenges of working in a multigenerational workplace. With a fresh perspective
on the generational divide, Nicole will explain how improved communication and
self awareness can minimize conflict, increase productivity, and strengthen your
relationships in all aspects of life.

Artificial Intelligence - Improve Your Website SEO with Al

Mike Lannen, Eternity

Did you know that to get to the first page of Google results, your business does not
need to be a major site or big brand, nor do you need to be a rocket scientist of SEO?
Artificial Intelligence or Al has been around for over 65 years, but it's only recently that
we're seeing how Al can have an impact on both website SEO and content strategy.
Mike Lannen of Eternity, a website and digital marketing firm located in Burlington

will review how you can easily leverage the power of Al to rank higher on Google and
get more customers. He will take a look at Artificial Intelligence: what exactly is it?
How does it improve SEO rankings? What are some questions to ask yourself before
implementing Al into your company or blog? Search Engine Optimization (SEO) is the
holy grail to success in the highly competitive tourism market. Effective SEO is the first
step in helping guests or customers find (and eventually book) you. Don’'t worry Skynet
isn't coming for you!

Trends & Opportunities in Vermont's Vacation Rental Industry
Julie Marks, Vermont Short Term Rental Alliance, Inc.

This presentation will share both industry-gathered data and community-gathered
survey results from 2021-2022 to illustrate the many trends, issues, and opportunities
surrounding Vermont's vacation rental marketplace. Attendees will learn about: the
economic and community impacts of short-term rentals; the Vermont laws that govern
short-term rentals; the property features that are in highest demand by visitors; and
the emerging business and tourism opportunities that the vacation rental industry
invites to Vermont.

The New News Landscape: How to Work with Media to Leave an
Impression that Resonates

Moira McCarthy, Snow Country Magazine, SKI Magazine, Boston Herald

It wasn't so long ago Vermont tourism destinations and attractions simply sent out
their annual pitch to print media and worked for coverage. It's all changed. Let's

talk about the media landscape, what really creates results and how to work with
journalists and influencers to make it happen. Moira will present different types of
media, how the placement came to be (and what kind of headaches it may have
incurred) and results, as well as talk about how the media itself would like to interact
today.




THURSDAY, APRIL 27 * 11:30 AM - 12:30 PM

New Name, Same Mountain. The Creative Process Behind
Renaming & Rebranding a Historic Landmark

Don Stevens, Chief of the Nulhegan Band of the Coosuk - Abenaki Nation, AHA-Abenaki
Helping Abenaki, Inc.; Jennifer Vincent, Woodstock Inn & Resort; M| Legault, MMGY Origin

For nearly 90 years, Suicide Six Ski Resort in Pomfret, Vermont served a tight-knit
community of skiers and riders, including many families who have skied there literally
for generations. While the mountain and the experiences it offers are beloved by
thousands, the time came to change the name of the historic ski area to better reflect
its rich tradition of family fun, embracing the need for the increasing awareness of
mental health and share the growing concern about the insensitivity of the word
“suicide” and the strong feelings it evokes on those who have been touched by

the tragedy of suicide. Discover the thoughtful and informative process that the
Woodstock Inn & Resort team, MMGY Origin & Chief Stevens went through on this
creative name change process, providing a potential roadmap for those considering
their own name changes.

Beatrice

Vermont Needs More People. More People Need Vermont

Kevin Chu, Vermont Futures Project

The presentation will focus on population and demographic data as it relates to
Vermont's workforce and economic future. There will be interactive polling of the
audience and prompts for group discussion to contextualize the data through a
tourism perspective.

Digital Marketing Health Check-up for the DIY Marketer
Ross Evans, Redpoint

Green Mtn A

You don't have to be a website developer or information technology wizard to keep
the health of your digital marketing in tip top shape. With regular check-ups you can
learn to make improvements to your digital marketing that prevent small issues from
turning into big ones while growing awareness and engagement. Have a fancy agency
or a marketing team to manage your digital marketing? This probably isn't the session
for you. Have your hands on the record button as you create a new Instagram reel and
simultaneously balance your business’s checkbook, take tickets at the door, prepare
for the arrival of guests, and prep pancake batter for the next morning's brunch
service? Yeah, you're the one we're talking to. In this session we'll show you practical
methods for auditing your website, social media, email marketing, and other digital
channels that don't break the bank or the to do list.

Green Mtn B

Enhance Your Brand & Increase Revenue through Special Events
on Agritourism & Hospitality Properties

Pam Knights, Pam Knights Communications; Linda Fondulas, Odyssey Events

With Experiential Travel on the rise, approximately 40 percent of today's travelers are
planning destination vacations focused on local food, local traditions, and educational
and recreational experiences. What better place than in Vermont! This informative
session will cover how to start building your brand and increase revenue through
special events on farms and lodging properties; with plenty of time for questions.

Stuart
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openser Divecto'y

Resort Level Sponsors

Essex Experience Thursday Closing General
Brady Kimball Session & Lunch

E: brady@doubleevermont.com ﬁ

P: 802-878-4200 @
www.essexexperience.com

The Essex Experience is a creative hub and event space featuring over 20 Vermont
businesses and hundreds of Vermont entrepreneurs & artists. In addition, we
are home to the Double E Performance Center and our campus extends beyond
our walls to our sister property, The Essex Resort & Spa. Located in the heart of
Essex Town, The Essex Experience was born out of a desire to create a space
where people can shop, sip, see, connect, learn, and play. Whether your interests
be local art, entertainment, culinary, wellness, or music. there is an experience
waiting for you at The EE.

. Wednesday Lunch &
Vermont Department of Tourism & Marketing VDTM Presentation
Katharine Ingram
E: katharine.Ingram@vermont.gov
P: 802-261-5111
www.vermontvacation.com
The Vermont Department of Tourism & Marketing is your partner and advocate
when promoting your business to vacationers. Our objective is to increase
awareness of the Vermont brand in order to create successful tourism businesses
and support a thriving economy.

Vermont Rail System Passenger Services Wednesday Dinner
Nicole Carlson

E: ncarlson@vrs.us.com AAA

P: 800-707-3530 VERMONT RAL SYSTEH
www.rails-vt.com

The Vermont Rail System Passenger Services runs seasonal trains from Burlington
and is primarily known for the Champlain Valley Dinner Train. Our equipment

is available for charters from May-December. We can accommodate up to 250
people for corporate functions, weddings, anniversaries, family reunions, and
other special events. Examples of chartered trains include Santa Trains and the
Polar Express. Companies/groups can book a private car on board the dinner
train or charter an entire train, depending on their needs.
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Hotel Level Sponsors

Burlington International Airport Wednesday Coffee Service
Ara Hagan

E: ahagan@haganmarketing.com B‘.I;!_

P: 802-863-5956 BURLINGTON

www.btv.aero

Burlington International Airport (BTV) is easy to get to and travel from. For your
convenience, the BTV terminal is open 7 days a week, 24 hours a day. Adjacent
to Burlington, Vermont, BTV is just ten minutes from Lake Champlain, an hour
from five world-class mountain resorts, and only one hour and forty-five minutes
from Montréal. Business and leisure travelers alike appreciate BTVs friendliness,
excellent on-schedule record, and direct flights to Atlanta, Dallas, DC, NYC, and
many more.

Eternity Lanyard Sponsor
Mike Lannen
E: mike@eternitymarketing.com OETERNITY

P: 802-865-2000

www.eternitymarketing.com

Eternity builds engaging and responsive websites that look beautiful on any device
— for businesses, tourism, hospitality and non-profits. Your website should be
your best business investment, not an expense. Our crew’s primary goal is to
ensure that investment has a huge ROI.

Leahy Press, Inc Final Program Sponsor
Deena Smead
E: dksmead@leahypress.com {o@”ﬁyqf{)ﬂ“

P: 802-223-2100

www.leahypress.com

Leahy Press is a commercial printing operation located in Montpelier, Vermont.
We have been in business for over 70 years with the present family running the
company for the last 35 years. Leahy prints a wide variety of newsletters to full
color postcards, catalogs, rack cards, posters and direct mail pieces. We print on
a variety of recycled papers using soy based inks. That and other “green” practices
earned us our Forestry Stewardship Council (FSC) certification allowing us to

print FSC logos on pieces where customers choose to use FSC paper showing their
environmental concerns.
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Paw Print & Mail Signage Sponsor
Tim Fortune .

: PawPrint Catamount
E: tfortune@paw-prints.com @méﬂmﬂ markging

P: 802-865-2872

WWW.paw-prints.com

For over 30 years, Paw Print & Mail has been a local source for small businesses
and nonprofit organizations, helping them make printing, mailing, and
branding easy.

Ski Vermont, Vermont Ski Areas Association Thursday Coffee Service
Travis Bobley *

E: travis@skivermont.com VERSI\]/I%NT

P: 802-223-2439 Nttt S

www.skivermont.com

Ski Vermont (Vermont Ski Areas Association) is a private not-for-profit trade
association founded in 1969 to help create a legislative, economic and social
environment in which the state’s ski industry can grow and prosper, addressing
issues including environmental integrity, economic and social contributions to the
state’s welfare, and competitive positioning of the state as a destination for winter
tourism. Ski Vermont serves its 20 Alpine and 30 Cross Country resorts in three
major areas: Governmental Affairs, Marketing and Public Affairs.

Vermont Chamber of Commerce Wednesday Coffee Service
Amy Spear

E: aspear@vtchamber.com (¢ CHAMBER

P: 802-223-3443 of conmaree

www.vtchamber.com

The Vermont Chamber's Tourism Division’s mission is to increase visitor traffic to
its Vermont tourism partners through digital and print marketing programs and
to advocate for the hospitality industry during the legislative session.
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Inn Level Sponsors

Green Mountain Amenities and Janitorial Supplies

Bryan Foster

E: bryan.foster@greenmountainamenities.com

P: 802-922-7102

www.greenmountainamenities.com

Green Mountain Amenities and Janitorial Supplies provides near-zero-waste
amenity & janitorial supplies (eliminating disposable plastic containers) for the
global hospitality industry at zero cost increase guaranteed.

Elizabeth Campbell Photography

Elizabeth Campbell

E: beth@elizabethcampbellphotography.com

P: 802-989-8619

www.elizabethcampbellphotography.com

Beth is a Vermont based architectural, interior, and food photographer
specializing in the hospitality industry. She offers comprehensive photography,
custom designed to meet the unique needs of your property. Beth has well over
300 happy clients, from charming country inns, to five star restaurants to upscale
resorts and spas.

Vermont Department of Labor

Cindy Robillard

E: cindy.robillard@vermont.gov

P: 802-624-3981

www.labor.vermont.gov/workforce-development

The Vermont Department of Labor is comprised of four major divisions;
Workforce Development, Labor Market Information, Unemployment Insurance,
and Workers’ Compensation & Workplace Safety. The Department serves both
individuals and employers with equal dedication and energy, and is the State’s
workforce leader.
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B&B Level Sponsors

Bytes.co

Abby Rajotte

E: abby@bytes.co

P: 802-448-4001

www.bytes.co

Bytes.co is a website design and digital marketing agency based in Burlington,
Vermont. Our mission is to provide organizations with the support and attention
they need by acting as a trusted and long-term digital partner. We seek to help
organizations from all industries build, grow, and improve their businesses so
that they can reach their fullest potential.

CTM Media Group

Brian Bradbury

E: bbradbury@ctmmedia.com

P:617-595-4786

www.ctmmediagroup.com

CTM Media Group has been helping visitors, tourists and locals choose their

own adventures since 1983. CTM is one of the largest distributors of visitor

and tourism information in North America with 19,000+ locations reaching 300
million visitors every year through an unparalleled distribution network. We
connect visitors with fun, exciting, and unforgettable experiences. We do that by
partnering with visitor centers, hotels, airports, train stations, convention centers,
activity centers, sporting goods shops and more to put our clients directly in front
of visitors—right at the moment when they’re making decisions about what to do
next.

Family Tree Hemp Company

Jane Lanza

E: jane@thisisfamilytree.com

P: 802-933-5263

www.familytreecannabisco.com

We're a family of scientists and farmers who grow clean cannabis on our organic
farm. Our top priority is producing premium products with environmental
resiliency and local terroir. We handcraft our full-spectrum goods from soil to

oil. Our extraction process is free of all chemicals to deliver all-natural flavor and
benefits. We're proud to be licensed VT cultivators (sun-grown and indoor mixed),
solventless manufacturers, and wholesalers.
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Hello Burlington

Jeff Lawson

E: jeff@helloburlingtonvt.com

P: 802-238-6420

www.helloburlingtonvt.com

Hello Burlington is an economic development initiative that promotes Greater
Burlington, VT as a great place for leisure travel, business conferences, and city-
wide events.

MediaNews Group

Rae Tetlow

E: rtetlow@medianewsgroup.com

P:413-351-1078

www.bostonherald.com

The Boston Herald is the leading source of breaking news, local news, sports,
politics, entertainment, opinion and weather in Boston, Massachusetts.

PP&D Brochure Distribution

Bill Orleans

E: bill@ppdbrochure.com

P: 802-862-4366

www.ppdbrochure.com

PP&D Brochure Distribution has distributed tourist brochures, regional
publications, and posters since 1981. As Vermont's largest brochure distributor,
we visit over 1,000 locations, including 700 exclusively owned PP&D displays.
We are also now the exclusive distributor for Vermont's rest stops and welcome
centers. PP&D publishes the VT/NY map, Champlain Valley Coupons, and Upper
Valley Coupons.

Vermont Economic Development Authority (VEDA)

Ann Miller

E: amiller@veda.org

P: 802-828-0626

www.veda.org

The Vermont Economic Development Authority (VEDA) is Vermont's economic
development finance lender. Created by the General Assembly in 1974, VEDA
has provided over $2.49 billion in financing assistance to thousands of eligible
Vermont entrepreneurs, manufacturers, agricultural enterprises and corporate
citizens, helping them to realize their business growth goals, create jobs and
enhance the vitality of Vermont's economy.
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Vermont Short Term Rental Alliance, Inc.

Julie Marks

E: director@vtstra.org

P: 802-829-4024

www.vtstra.org

The Vermont Short-Term Rental Alliance (VTSTRA) is a nonprofit business
association for vacation rental owners and short-term rental hosts operating
in Vermont. The mission of VISTRA is to represent and advance the interests

of short-term rental operators and vacation rental owners in Vermont; while
providing members with the educational, networking, and other resources they
need to run responsible and profitable businesses. To become a member, support
us as a business partner, or learn more about our work with local and state
government, visit: www.vtstra.org or email: info@vtstra.org.

VisitNewEngland.com

Jonathan Lowe

E: jonathan@visitnewengland.com

P:401-921-3000

www.visitnewengland.com

Online since 1995, VisitNewEngland.com is the region’s largest travel website.
Annually four million people view the site to find things to do, events and
lodging. VNE engages daily with its 79,000 Facebook followers. We are experts
in presenting our advertisers to this qualified and active audience through niche
listings, display ads, email blasts, and social media.

Yankee Magazine

Holly Sloane

E: hollys@yankeepub.com

P: 603-965-5076

www.newengland.com

Based in Dublin, New Hampshire, Yankee Publishing Inc. (YPI) is an independent
publisher of magazines, websites, books, and calendars including Yankee: New
England’s Magazine, which was founded in 1935. Yankee co-produces the national
travel and lifestyle public television series Weekends with Yankee in collaboration
with public media powerhouse GBH in Boston. Yankee’s storytelling has expanded
to include custom publications, video, and digital content for a wide variety of
partners across the country. The company is 100% employee owned.
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Better Business Bureau

Marisa Eldred

E: meldred@boston.bbb.org

P: 508-652-4864

www.bbb.org

Better Business Bureau is a nonprofit public service organization which, for over
100 years, has helped people make smarter decisions and has evolved to meet
fast changing marketplace needs. With a mission to be a leader in advancing
marketplace trust, BBB encourages and supports best practices by engaging with
and educating consumers and businesses.

Vermont Lodging Association

Margot Page

E: info@lodgingvt.com

P: 802-681-8365

www.lodgingvt.com

The Vermont Lodging Association (VLA) is the only state-wide organization
dedicated solely to supporting the Vermont lodging industry. VLA is the voice
of lodging in Vermont. Our mission includes retaining a professional and
experienced lobbying firm to represent the Vermont lodging industry; serving
as the spokesperson for our industry; and providing educational, networking,
and other resources to help a diverse membership of licensed Vermont lodging
properties succeed.




